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The $10 trillion corporate disbursement industry
fails to meet consumer expectations for a modern
lifestyle because of a reliance on outdated paper
checks and ACH as primary payment instruments.
New real-time disbursement technologies are
dramatically modernizing the process, proven to improve
customer relations and advance the bottom line. A new
report from the Aite Group titled The Instant Money
Economy: Making Business-to-Consumer Disbursements
Faster sizes the U.S. B2C disbursements market and
analyzes consumer behaviors and preferences for faster
disbursement methods.
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Key Statistics:
• Total B2C disbursements are a large, growing market in the U.S.
exceeding 3.5 billion payments for a dollar value of $10.7 trillion
across 29 disbursement types;
• The dollar value of these disbursements for U.S. consumers over
the age of 18 has grown 78% between 2014 and 2017;
• In 2017, legacy payment methods were still dominant with
68% of disbursements received via direct deposit, and 49% via
check;
• U.S. consumers want instant payment, 65% report that it is
important to be able to receive instant money on funds owed;
• Seventy percent report they would choose instant payment if it
were an available option for disbursements;
• Choice is critical, 81% say choice in payment method is
important for disbursements.
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INCREASING GAP BETWEEN CUSTOMER EXPECTATIONS
AND EXPERIENCE
The overall disbursements market is growing by leaps and bounds. Fueled by
new use cases from online lending to insurance to reimbursements, the market
for B2C disbursements grew 78% from 2014 to 2018 for a total value of $10.7
trillion across 3.5 billion payments.
Within this marketplace, gig economy companies are the largest payer by
volume, responsible for over $3.3 trillion in payments. This is followed by
government disbursements, investments, and then marketplaces.
Unfortunately, consumers are not happy with the way these companies currently
handle those payments. Many companies cling to outdated and slower payment
methods like paper checks and ACH for their disbursements. In fact, the Aite
Group study found 68% of U.S. consumers received disbursements via direct
deposit and 49% via paper check in 2017.
Those are astonishingly high numbers at a time when faster payment options
exist. And consumers concur. Conditioned by life at smartphone speed – where
nearly everything is available instantly at the touch of a button – consumers are
telling payers that paper checks and ACH simply won’t cut it any longer.
Sixty-five percent of U.S. consumers told Aite Group
that it’s important to be able to receive instant
payments, and 70% said they would choose an
instant payment option if it were available. It’s clear
that consumers are frustrated with these antiquated
payment methods.

65%

of consumers said that it’s
important to be able to
receive instant payments

4 | The Instant Money Economy: Making B2C Disbursements Faster

70%

of consumers said they
would choose an instant
payment option

PUSH PAYMENTS DELIVER ON CUSTOMER EXPERIENCE DEMANDS
AND ENHANCE REVENUE
The message from consumers is loud and clear: they want real-time
disbursements delivered with convenience and choice. The study found that
convenience was the deciding factor in selecting a preferred payment method
for 32% of disbursements received. At the same
time, consumers reported it was important to
have a choice in payment method for 81% of
disbursements received.
For consumers, that means taking receipt of funds
when they want them and in whatever account
they prefer. Unfortunately, even Fast Funds and

CONVENIENCE

Same Day ACH don’t meet these demands. Both
are issued in batch, can still take a full day to arrive, and then only on business
days. If consumers expect payment after-hours, on a weekend, or over the
holiday they are out of luck. These instruments also work only with primary
bank accounts.
Fortunately, new push payment solutions like MasterCard Send, Visa Direct and
Ingo Money have stepped to the fore, providing the ability to fulfill all customer
expectations for a modern payments experience. By leveraging existing
payment networks – just in reverse – push technology allows customers to
select a preferred account and have safe-to-spend funds arrive within minutes.
It’s instant money anywhere, anytime… even on weekends and holidays.
Leading edge innovators like OnDeck, KeyBank, Safelite Solutions, Uber,
Lyft, and Paysafe are already using push payments and earning competitive
advantages in sectors like lending, Treasury Bank, insurance, the gig economy,
merchant settlement, and more.
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CHOICE

Businesses that embrace real time disbursements can realize significant gains
in engagement, modernization and efficiency. The pent-up demand for instant
payments demonstrated in the Aite Group survey means that existing customers
will be delighted and potential customers will be eager to take part, directly
translating into higher customer loyalty and company reputation.
The combination of new customers using
products more frequently with the proven

The Small Business Customer is Always Right

cost savings of digital payments can also
significantly improve financial performance.

Ninety percent of small business owners reported

According to the Association for Financial

revenue growth over the last year. But many still

Professionals (AFP), businesses can save as

struggle with cash flow issues like paying employees,

much as $4 per check by digitizing labor-

covering expenses, or paying taxes.

intensive payments processes.
Because of cash flow struggles, 86% of those polled
At the same time, the introduction of real

by Aite Group said instant payments are important.

time disbursements opens the door to

Even more important, 81% are willing to pay a fee to

new and lucrative lines of revenue earning

receive instant payments.

services. The Aite Group survey found that
86% of small businesses surveyed say

By providing small business customers with instant

instant payments are important, and that

payment options, providers can earn loyalty while

81% are willing to pay a fee to receive them.

growing a new revenue stream. Small businesses

Even more striking, 58% of those that are

can also serve as a model for wider marketplace

willing to pay a fee said they’d pay up to 5%

deployment of push payments.

or more of a transaction to receive instant
payments.

The bottom line benefits of push payments are clear:
happier customers, lowered costs, and new
revenue opportunities.
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Five Reasons to Deploy
Instant Payments Now
1. Customers hate traditional payment instruments and
demand to be paid in the same fast, convenient and
flexible way they pay companies
2. Push payment technology is proven and available
today using the same accounts and cards
customers already know and trust with application
across numerous industries, including lending,
insurance, gig economy, merchant settlement, and more
3. Companies that deploy push payments stand to
earn increased customer loyalty, can grow additional
lines of revenue, and cut operational costs
4. Small businesses provide a model for adoption,
proving that customers will select partners based on
payment method and will even pay for the privilege
5. Awareness is growing and adoption is inevitable;
companies that delay run the risk of being
left behind
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About Ingo Money
Ingo Money is the instant money company. Founded in 2001 with a mission
to digitize the paper check, Ingo Money’s push payment technologies enable
businesses, banks, and government agencies to instantly disburse safe-tospend funds to more than 4.5 billion consumer accounts.

Get a copy of the detailed study findings at:
biz.ingomoney.com/resources
Let’s talk about your instant payments business case:
sales@ingomoney.com
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